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Central East Region Update

Below are FMNP classes and other interesting opportunities and events coming up in your area. The inclusion of any non-FMNP
event does not necessarily constitute an endorsement by the FMNP or University of Florida IFAS. Please consult the announcements
below for contact information to get details about events and FMNP classes. Please DO NOT REPLY to this message. Contact and
Unsubscribe links are at the bottom of the newsletter.
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1. Volusia County Coastal Systems Class

March 11-April 15, 2011
Registration closes March 3, 2011
(Course Code: cs11-02)

Register

Coastal Systems
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Facility Information
Volusia County Agricultural Center: Auditorium
3100 East New York Av. Deland, FL 32724

Instructor Information

David Griffis

Organization: UF/IFAS Volusia County Extension
Phone: 386-822-5578

Fax: 386-822-5767

Email: dgriffis@co.volusia.fl.us

2. Brevard County Coastal Systems Class

April 2 - May 28, 2011
Registration closes March 27, 2011 5
(Course Code: cs11-06) R€ngtel'

Coastal Systems

Facility Information
Riverwalk: A Family Park: Riverwalk Nature Center
5355 US Highway 1, Rockledge, FL 32955

Instructor Information

Brandon Smith

Organization: Brevard County Parks and Recreation

Phone: 321-433-4490

Email: brandon.smith@brevardparks.com

Assistant Instructor: Cheryl Caldwell - Brevard Zoo, Holy Abeels - UF/IFAS Brevard County Extension

3. Florida Seafood Safety & Sustainability Webinar Series

Florida Seafood Safety & Sustainability
2011 Brown Bag Lunch Webinar Series

The FREE webinar series will educate seafood lovers about the sustainability and safety associated with some of
Florida’s most commercially valuable seafood products. The series will help consumers make informed
decisions about purchasing and eating Florida Seafood. For more information and to sign up, contact Bryan
Fluech at Fluech@ufl.edu.

Webinar Schedule

12:15pm - 12:45pm

Mar 16 - Shrimp

May 18 - Snapper

Sept 21 - Spiny Lobster
Nov 16 - Oysters

8. FMNP Special Topics Modules

New Learning Opportunities with Special Topics Modules

FMNP is launching Special Topics courses! These 24-contact hour courses are designed to provide more
detailed information and hands-on skills in subject areas that compliment FMNP Core Modules. These courses
are open to everyone (18+ yr.). You do not need to be an FMNP graduate to participate.

The first two of four new courses were launched in 2010. Conservation Science and Environmental
Interpretation are now being offered by instructors around the state. Conservation Science is designed to
provide participants with a better understanding of the complexities of conservation, making them better
educators and participants in local conservation efforts. Environmental Interpretation will help participants
become more effective environmental interpreters and educators as they learn how to create themes,
develop interpretive displays, and practice interpretive techniques.

Two new courses will be launched this spring. Habitat Evaluation will give participants a better
understanding of the concepts and techniques used for assessing the quality of wildlife habitat. Students will
learn the importance of various types of habitat assessment methods and the vital role these activities play in
conserving biodiversity and managing healthy wildlife populations. Wildlife Monitoring is designed to
educate students in the principals and methods of designing and conducting monitoring programs.
Participants will develop an understanding of the importance of appropriate data collection strategies in
wildlife monitoring programs and will be introduced to the methods used.

Contact an instructor near you to inquire about their Special Topics schedule.

** Instructors: If you haven’t received an invitation to attend a Special Topics training session please contact
us.

5. FMNP Grads to Action

Volunteer - Scrub Jay Monitoring in Ocala National Forest

WHERE: Ocala National Forest, Marion & Lake Counties
MORE INFO: Claire Sunquist, FWC Volunteer Coordinator Clair.Sunquist@MyFWC.com, 352-732-1225

Volunteers will collect data about family groups of Scrub-jays within the forest. Volunteers will be trained both
in a classroom setting and in the field. The Northeast Region Scrub-Jay Volunteer Program is managed by the
Florida Fish and Wildlife Conservation Commission (FWC) in cooperation with the U.S. Forest Service (USFS).

Volunteer - Bear Aware Canvassing

WHERE: Marion, Lake, Volusia and Seminole Counties
MORE INFO: Claire Sunquist, FWC Volunteer Coordinator Clair.Sunquist@MyFWC.com, 352-732-1225

Volunteers will canvass residents where communities are in need of education to reduce bear. Volunteers will
work in small teams with the FWC Volunteer Coordinator to share information with neighborhood associations
and individual homeowners in the regions where human-bear conflicts occur. Bear Aware Canvassing Volunteers
are a critical part of the future of black bears in Florida. Without public awareness and support, human-bear
conflicts will continue to increase. By educating homeowners to take action to prevent problems, Bear Aware
Canvassing Volunteers can help to reduce human-bear conflicts for the well-being of the public and black bears

Volunteer - Snail Kite Stewardship Program

WHERE: Lake Toho, Osceola County
MORE INFO: Claire Sunquist, FWC Volunteer Coordinator Clair.Sunquist@MyFWC.com, 352-732-1225

Volunteers will spend time on the water and at boat ramps educating the public about Everglades snail kites,
their breeding and feeding behaviors, nesting requirements and asking people stay outside the 500-foot buffer
zone. Volunteers may also replace signs and install kite feeding platforms. Training will be provided.

Internship - Everglades Preservation & Restoration

LOCATION: West Palm Beach
DURATION: May 20 - August 5, 2011
TO APPLY: Arthur R. Marshall Foundation

The internship program is for undergraduate and graduate students with top grades in the environmental
sciences. The intensive, 11 week internship is focused on the Florida Everglades and the multi-billion dollar
plan to preserve and restore this vital ecosystem. Mentored by top-level professionals and decision-makers,
interns are involved in hands-on projects and educational activities. The internship includes a $2,000 stipend in
five $400 increments.

Application deadline: March 21, 2011
Successful applicants will be notified by April 15, 2011

6. Instructors’ Corner

Economic Impacts of Outdoor Recreation & Seafood Industry

Getting outdoors is a natural fit for most FMNP instructors and grads. Florida’s moderate climate and diverse
ecosystems provide plenty of opportunities for outdoor recreation all year round. Participating in outdoor
recreational activities is more than big fun for you, it’s also big money for Florida. The Florida Fish and Wildlife
Conservation Commission’s report provides some very interesting and useful information about the financial
impacts of outdoor recreation activities various aspects of Florida’s seafood industry. Many thanks to Rosalyn
Kilcollins for providing this information.

ECONOMICS OF FISH AND WILDLIFE RECREATION
SEAFOOD INDUSTRY and BOATING
Florida Fish and Wildlife Conservation Commission
Estimates Through October 2010

Category Retail Sales State & I;;)cal Tax- Economic Impact Jobs
Hunting $431,901,310 $47,559,433 $754,058,076 10,673
Freshwater Fishing $1,484,042,126 $138,818,820 $2,541,264,704 24,800
Saltwater Fishing $3,339,190,242 $334,022,284 $5,498,613,595 54,508
Wildlife Viewing $3,339,190,242 $339,102,888 $5,587,786,560 51,367
Total $8,471,793,166 $859,413,425 $14,481,722,935 141,348

Category Economic Impact Jobs

Boating Industry $16.8 Billion 202,743

2008 Economic Impacts of the Florida Seafood Industry

Category Sales Jobs
Commercial Harvesters $171,385,000 2,978
Seafood Processors and Dealers $423,923,000 3,955
Seafood Wholesalers and Distributers $1,272,539,000 11,736
Retail Sector $3,789,399,000 90,025
Total Impacts $5,657,246,000 108,695

NOTE: The retail sales data for fishing, hunting, and wildlife viewing are derived from the U.S. Fish and Wildlife Service;
2006 National Survey of Fishing, Hunting and Wildlife-Associated Recreation. Economic impact data are derived from the
American Sportfishing Association; Sportfishing in America, An Economic Engine and Conservation Powerhouse;
Association of Fish and Wildlife Agencies; Hunting in America. An Economic Engine and Conservation Powerhouse by
Southwick and Associates; and Southwick and Associates; The 2006 Economic Benefits of Wildlife Viewing in Florida.
Estimates for the boating industry are derived from the Marine Industries Association of Florida; Florida's Recreational Ma-
rine Industry — Relative Growth and Economic Impact 2005 — 2008. Estimates for the seafood industry are derived from the
National Oceanic Atmospheric Administration (NOAA), Fisheries, Office of Science and Technology; Fisheries Econom-
ics of the United States (2008), for which data are most recently available. The baseline for the economic impact data for hunt-
ing, fishing and wildlife viewing are for 2006. Estimates for 2010 are adjusted to the Consumer Price Index (CPI) through Octo-
ber 2010. The exception to this rule is for the estimates for the Marine Industry (boating) and Florida Seafood Industry. Esti-
mates for the Marine Industry (boating) and the Florida Seafood Industry are through 2008. Additional updates for these indus-
tries are not recommended because of the dynamics of the economy after 2008 and the lack of current baseline data.

Limitations of the Data:

1. The sample frame for Hunting is limited to 57 observations statewide.

2. Participant values (number of individuals participating in a particular activity) are tied to the formulas used to calculate the
economic analysis for hunting, fishing and wildlife viewing and reflect the baseline year of 2006.

3. Consumer behavior is not static. It is simply impossible (without conducting a major statewide study every year) to accu-
rately predict consumer behavior. For instance, are consumers spending more or less and are consumers participating
more or less in hunting, fishing and wildlife viewing activities. Therefore, it is reasonable to assume there is a measure of
variability within the range of economic estimates provided for this analysis.

4. Economic impact estimates for the Florida Seafood Industry historically demonstrate variability from year to year.
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